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TIKKURILA’S GOAL
is to provide the best user experience by offering the highest quality 
products and most extensive services in the market. We help our 
customers achieve successful end results.

SUSTAINABLE 
BEAUTY
guides everything we do. We 
also want to guide our custom-
ers and partners to take mea-
sures for shared well-being.

50% Consumers
35% Professionals
15% Industry 

OUR CUSTOMERS

#1
We are the market 
leader in decora-
tive paints in Russia, 
Sweden, Finland, 
and the Baltic coun-
tries.

QUALITY
is a matter of 
honor for us. 
Versatile and safe 
solutions help 
achieve successful 
and durable end 
results.

TRUST
must always be earned, 
and we want to be 
worth it. Tikkurila is an 
innovative professional, 
which colors your life.

COLORFUL, RESPONSIBLE 
LIFE FOR OVER 150 YEARS

A small watermill by the Keravanjoki river in Southern 
Finland ground flaxseeds in 1862. This very mill is where 
the story of Tikkurila began. The story now involves thou-
sands of people with different styles of living and paint-
ing.

Tikkurila is both a local and international painting industry professional. These oppo-
site ends of the spectrum are not mutually exclusive. Quite the contrary: the proven 
quality of a large company intertwines with local flexibility.

Wherever we operate, our primary objective is to serve consumers, professionals, 
and the industry and to be as good as possible in doing it. It places high demands on 
our products. An ease of use, suitability, uncompromising quality, and technical effi-
ciency are essential.

Products should be user-friendly – both for a consumer renovating their home and 
a professional working on a demanding surface.  The messages end users are sending 
us are important. We continuously listen to the field to learn what users expect of our 
products. We are also prepared to respond and meet their expectations. This is the 
foundation of Tikkurila’s long-term product development and research, which contin-
uously refines our products, operating models, and services.

The continuing dialog also involves our other stakeholders, in-
cluding retailers and their personnel, who are among the most 
important.

Tikkurila colors your life. We also want to ensure that our prod-
ucts and services are safe in terms of both health and the environ-
ment, as well as durable throughout the entire life cycle of the ob-
ject to be painted. 

Tikkurila takes environmental and social responsibility serious-
ly. We have been walking the walk for a long time. Only work well 
done can produce the desired results.

•   Established in 1862 in Finland 
•   Production in nine countries
•   Listed on NASDAQ OMX Helsinki in 2010
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STRONG PRESENCE IN STAKEHOLDERS’ LIVES
Tikkurila’s strength is based, above all, on product quality, which results from long  
experience and innovative development work. 

Tikkurila is one of the leading paint companies serving consumers, construction and ren-
ovation professionals, and the industry in Finland, Sweden, Russia, the Baltic countries, 
and Poland. This position can only be maintained by being strong in a number of ways.

BEING  
A FORERUNNER
Tikkurila’s skilled and motivated 
personnel is committed to our 
objectives, one of which is to be a 
forerunner in the sector.

CUSTOMER 
FOCUS
We listen to our customers, 
understand their needs and 
help them succeed in their 
projects, work in close coop-
eration with partners, and 
strive to offer genuine added 
value.

STRONG 
BRANDS
The range of products and ser-
vices Tikkurila’s brands repre-
sent accurately meets the tar-
get group’s expectations and 
also takes local wishes and 
needs into consideration.

CONVENIENCE 
FOR HOME  
PAINTERS
It is not difficult to be a DIY man or 
woman. All you need is the right 
tools and products and the joy of 
doing something with your hands. 
Tikkurila provides ideas, advice, and 
products. The home painters them-
selves have the will to succeed. 

SELECTING A 
PRODUCT IS NOT 
A GAMBLE
The home painter starts work 
when inspiration strikes. Tikkurila 
will be there for them: the versa-
tile, constantly renewing website 
serves painters around the clock. 

In addition to the wealth of ideas 
and tips, the website offers con-
sumers easy-to-understand infor-
mation on Tikkurila’s products. The 
right product for the right purpose 
guarantees a successful end result. 
Tikkurila offers advice on the best 
products for any given need, helps 
select colors, provides the work in-
structions, and calculates the con-
sumption of paint for both interior 
and exterior targets.

Personal guidance is available 
both by phone and online.

Consumers purchase the prod-
ucts they need from paint or hard-
ware stores, where the professional 
staff can assist them in finding the 
right products.

EFFICIENT SUPPLY CHAIN
Tikkurila’s production, logistics, and sourcing have 
been integrated into one function. This means savings 
in terms of time, costs, and the burden to the environ-
ment, creating benefits for all.

2 3



AIMING FOR SUCCESSFUL  
END RESULTS
Tikkurila offers an extensive range of decorative paints 
and industrial coatings for protecting and decorating 
surfaces. Service is one of our most important products.

Even good products are useful only when they are selected correctly and when the 
user knows how to use them properly.

Consumers
For DIY painters, we offer extensive interior and exterior surface 
treatment products for the home; personal advice by phone and on-
line; color design and tinting services; training; as well as ideas, tips, 
contacts to professionals and work instructions on our website and 
in social media.

Professionals  
For construction and renovation professionals, we offer extensive 
ranges of paints for masonry, wood facades, and concrete floors; 
effect and decorative paints; personal advice by phone and on site; 
expert, training, color, and tinting services as well as contacts with 
other painting professionals.

Industry  
For industrial customers, we offer sustainable products and solutions 
for protection of steel structures, machinery and equipment; effec-
tive finishes and systems for wood industries; coatings for floors that 
require demanding conditions or face expectations on the design; 
functional coatings for special needs; and strong technical support, 
personal advice by phone and on-site, inspection, training, color, and 
tinting service.

The many benefits of tinting
The tinting technology makes even the latest trend colors available immediately. 
This ensures customer satisfaction and also reduces the burden on the environment. 
Tinting offers savings in transport and the number of paint cans needed at the store. 
A successful user experience strengthens the customer relationship. Therefore, we 
want to ensure the desired end result for both consumers and professionals. 

We trust the power of strong brands. Our range includes both international and local 
brands. Take a look at the panel on the left.

LIFE CYCLE 
THINKING
Tikkurila’s comprehensive services 
help professionals tackle the chal-
lenges encountered, no matter 
how demanding the surface. We 
are happy to be involved as early 
as the initial stages of project plan-
ning. Wrong choices may be diffi-
cult to fix later in the project and 
incur high extra costs.

Products and services designed 
for professionals help provide en-
ergy-efficient, environmentally 
conscious and sustainable coating 
solutions.

PROFESSIONAL 
PARTNERSHIPS
Tikkurila has developed effective 
products and solutions for con-
struction and renovation profes-
sionals as well as for influencers, 
such as designers and parties re-
sponsible for real estate develop-
ment and maintenance. When two 
professionals in their respective 
fields tap into their expertise and 
work together, the end result is a 
durable solution according to plan.

As a professional partner, Tikku-
rila offers advice, expert services, 
training, color design and support 
materials as well as contacts with 
other sector professionals. 

 

Top ideas and solutions for consum-
ers, professionals and industry

Favorites among Scandinavian con-
sumers 

An expert, environmentally con-
scious choice

Make your dreams come true with 
simple products and solutions

Balanced price-quality ratio in the 
Russian market

Eco-efficient coating solutions from 
Denmark

A local Russian brand for construc-
tion and renovation
 

Convenient products for the needs 
of Polish users 

Paints and alkyd products for the 
wood and metal industry in Poland, 
in particular
 

High-quality stains, lacquers and 
decorative paints for Germans
 

Practical and reliable solutions in 
the Balkan region
 

Water-borne paints for interior and 
exterior use in Ukraine and Moldova
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BOOSTING  
INDUSTRIAL  
PRODUCTION
Developing surface treatment 
solutions takes place in coopera-
tion between the industrial facili-
ty, equipment supplier, and paint 
manufacturer. Our goal is to be 
a long-term, reliable, and skilled 
partner for our customers. 

We want to help our customers 
select technically correct and du-
rable solutions for the surfaces to 
be painted. Industrial applications 
require meticulously specified and 
internationally approved painting 
systems. Our extensive network of 
industrial coating retailers guaran-
tees that customers are able to ob-
tain products and services locally.

Industrial customers want prod-
ucts which are suitable for industri-
al production and environmentally 
sustainable. Tikkurila acknowledg-
es the industry’s special needs, 
among which cost management is 
an important aspect.

Tikkurila has been actively pro-
moting the use of water-borne, 
low-solvent, solvent-free, and high 
solids products. The energy need 
in the painting process is lower, the 
productivity of the painting line in-
creases and the volume of solvent 
emissions decreases. At the same 
time, the working environment in 
the painting shop improves and 
less protection is needed.

USER EXPERIENCE INSPIRES 
PRODUCT DEVELOPMENT
Tikkurila carries out continuous research and product 
development, which integrate expertise with innovation, 
inspiration, and enthusiasm.

Research and product development actively improve the properties of products and 
reduce their environmental impact. We also ensure that our products meet the valid 
regulations and standards. Our objective is to provide an optimal user experience.

Shared choices for the environment
The environment belongs to all of us. Therefore, our product development also aims 
to provide users of paints and coatings with environmentally sustainable and respon-
sible choices. Hundreds of our products have been awarded eco-lables. 

Our product development is based on quality, sustainability, safety, and wa-
ter-borne products. The desired properties of products are ensured with a variety of 
field tests and laboratory tests.

Products for tomorrow
Paints and coatings should continuously meet the changing needs and requirements. 
Just looking at the current situation is not enough in product development, but the 
sight should be boldly set on the future. This principle enables us to improve the ex-
isting products and develop completely new products and functionalities. We intro-
duce dozens of new products to the market annually.

Our product development also works in productive cooperation with raw material 
suppliers and other business partners.
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SUSTAINABLE 
BEAUTY HAND IN 
HAND
Together with residents and users, 
Tikkurila’s “Sustainable Beauty” so-
cial responsibility program creates 
joy and color in the environment.

The program inspires people and 
communities to enhance their envi-
ronment and create beautiful, sus-
tainable, user-friendly, and pleasant 
surroundings. We want to promote 
the well-being of children, youth, 
adults, and the elderly. We active-
ly participate in projects which use 
paints and colors to create sustain-
able beauty in various spaces and 
environments.

Many of the areas in which Tik-
kurila operates have already en-
thusiastically participated in the 
program, giving colorful facelifts to 
daycare centers, schools, hospitals, 
and underpasses, among others.

RESPONSIBILITY AT THE CORE 
OF BUSINESS
The focus areas of our responsibility work are user expe-
rience, resources, and personnel.  

Tikkurila works to be as diligent as possible in bearing the financial, environmental, 
and social responsibility in all of our operations. 

User experience
We will increasingly focus on supplier and customer cooperation, de-
velop new user-friendly and functional solutions, as well as promote 
recycling and waste management.

Resources  
We will further improve our production and resource efficiency and 
take raw material choices and life cycle thinking increasingly into 
consideration in the solutions we offer. 

People  
We ensure our operations are responsible. In all our countries of op-
eration, we focus on the well-being of personnel, open interaction, 
as well as occupational health and safety.

Responsibility cannot be outsourced
Our Corporate Responsibility Program applies to all operations of the Group in order 
to take the expectations and needs of local stakeholders into consideration. We 
want to increasingly integrate responsibility into Tikkurila’s operations and develop 
it in close cooperation with personnel, customers, business partners, and other 
stakeholders. 

We are also highly committed to reducing the environmental impact of our opera-
tions and products on a continuous basis.

Our systematic and proactive work also benefits our stakeholders. We want to help 
both consumers and professionals to make responsible and sustainable choices re-
garding surface treatments. Responsible operations cannot be outsourced, and mon-
ey cannot buy environmental well-being. Cooperation generates productive results 
that benefit the future.
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